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The article considers state and development of consumer cooperatives in current conditions, its place and role in the market. The main directions of further development of trading, catering, extraction, industrial, and animal-breeding systems were proposed.
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The article considers the basic directions of sustainable development of farm households in the Republic of Belarus. Directions of organizational and economic mechanism improvement of personal sector of agrarian economics were developed, as well as assessment of the role of consumer cooperatives in it was made. In particular, directions of institutional reformations of consumer cooperatives, development of new kinds of services rendered by farm households, and promoting measure of collaboration of farm households with consumer cooperatives were proposed.  
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In the second part of the articles authors consider the key characteristics of the Common Economic Space (CES) as regional integration association effected the changes of values and structure of foreign direct investment inflows (FDI) affected by integration processes. Thus, an integration type (banding of institutional environment or only markets) and its depth, rate of delivery of arrangement reached and perspectives of integration deepening. Comparative evaluation of competitive advantage of DFI localization of CES partner countries was made by means of analyze of their positions in international investment rankings. Conclusions regarding further dynamics of FDI inflows and possibilities of improvement of CES investment climate by certain advantage strengthening of DFI (L-advantage according OLI-paradigm of J.Danning) were made as a result of the research. The perspectives of concerted policy actions for attracting foreign investments within CES were examined.
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The article considers efficiency of work of tax administration of the Republic of Belarus, its tax law as well as current tax system. It is proposed to review the structure of financial system management of the Republic of Belarus, as well as the status of certain current Republican taxes. Necessity of complex approach to solving difficult and contradictory problems of taxation theory and practice was shown.
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The article considers necessity of reformation of accounting in the Republic of Belarus with the aim of transition to international standards of finance statements (ISFS). Factors, underlying causes of ISFS adoption in accounting practice of domestic organizations were indicated. The main reasons of transition process of national accounting system were establish. Advantages and disadvantages of ISFS vs. national standards of accounting and records were denoted, as well as basic directions of ISFS application in the Republic. Adaptation possibilities of international standards to Belarusian reality were proposed taking into account national specific nature.
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Domestic industry faces the problem of substitution of imported polyacryltitril fibers used for production of faux knitted fur for domestic ones. Researches of modified PAN fibers of M, S, D types and imported PAN fibers (KSD, AND-422 etc.) were conducted. Customer appeals of clothing faux knitted fur were researched as well as level of competitiveness was apprised.
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An assessment of the nutritional value of cutlets on the basis of turkey meat with the addition of protein ingredients Scanpro BR95 and flavoring «Beef classic» on organoleptic characteristics, general chemistry, an amino acid, a fatty acid and mineral composition and digestibility «in vitro». Researches of consumer characteristics showed that the prototypes of cutlets made by using of turkey meat and using in the recipe a protein supplement Scanpro BR95, differ from cutlets, cooked according to a traditional recipe, a high organoleptic properties, bioavailability and biological efficiency.
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The comparative characteristic of light resistance of colorings achieved by means of different brands of active dyes on linen and linen-cotton clothes fabrics was defined. The necessity of use the computerized systems for the assessment of changes in the general color contrast, color characteristics, and color intensity of the fibers under the influence of solar radiation is proved.
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The article considers the integration process of marketing technologies in activity of retail enterprises. Issues of cutting the costs for development and adoption of marketing technologies, and efficiency increase using synergy effect were analyzed. Common methodological approach to integration of marketing technologies based on formation of cross-marketing technologies was formed.
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